
 
 

City of Rockaway Beach –  
October 2020, Tourism Marketing Report 

 
1. Website 

a. Website visits are down from September, and from last October. There usually is a 
downturn this time of year, so not unexpected. We have not been doing Google Adwords 
this year, but will now start in November and continue for 6 months. This will help drive 
website visitors that may be looking for holiday and spring vacation information, activities 
and lodging. See attached website report. 

b. We are in the process of updating optimization of web pages to add keywords, which we 
track every month. These do change over time. 
 

2. Social Media (see attached social media report) 
a. Post reach and post engagement increased substantially: 6,220 people reached; 2,964 post 

engagements. Videos averaged 2,000 views. 
b. Instagram continues to grow.  
c. To encourage visitors to support restaurants as they visit during the holidays, we are 

promoting menus for in-house dining and takeout. Not every restaurant will be open. 
 

3. E-newsletter, October (see attached) 
a. We started showcasing shops for holiday gift shopping. 

   
4. TV 

a. Grant’s Getaways story on Old Growth Cedar Trail will broadcast  
Friday Nov. 13 at Noon and 4pm,  and Saturday Nov. 14  at 7am and 5pm 

b. National Geographic/Disney+ filmed ocean shots for a program called “Drain the Oceans,” a 
special episode of “American Ice Age.” They filmed Twin Rocks and Cape Meares at the 
lighthouse 

c. The Hulu program Shrill filmed in Manzanita and Rockaway Beach, and the film crew staged 
its work at North County Recreational District. They reported seeing so many areas that can 
be included in the show, they plan to return. 
 

5. Print upcoming: two-page article on Rockaway Beach recreational activities has been written and 
sent to Willamette Living magazine for its January/February issue. 

 
 
Other news 

1. Visit Tillamook Coast is compiling a wayfinding budget request to present to the county 
commissioners after the first of the year. We have asked for estimates for Rockaway Beach, based on 
the approved wayfinding plan. The estimate will be included in the budget request.  

2. An additional beach wheelchair will be delivered to Rockaway before the end of November. This is 
being funded by Visit Tillamook Coast. This wheelchair is bigger than the one currently available at 
Troxel’s, and will be able to accommodate larger adults. Equity in outdoor access is part of our 
strategic plan. 
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Trend Report



Executive Summary
Here are the highlights:

• Organic is down 69% 
• Direct is down 27%
• Social is up 1,400%
• Referral is down 71%
• Paid is inactive

October 2020 compared to October 2019*

• Sessions are down 53%
• Users are down 53%
• Pages per session are up 2%
• Avg Session Duration is up 0.36%

• Organic is down 39% 
• Direct is up 86%
• Social is down 67%
• Referral is down 22%
• Paid is inactive

October 2020 compared to September 2020*

• Sessions are down 53%
• Users are down 54%
• Pages per session is up 4%
• Avg Session Duration is up 15%

*Traffic numbers are compiled with spam traffic removed.

Between COVID-19 and the wildfires, not to mention the slow season, overall traffic is down 53% from last month and down 53% 
from the same time period last year. Also, the AdWords campaign is not running which contributes to the downturn as well. 



Analytics

October 2020



COVID-19 is causing 
the low numbers 
right now, not to 
mention that we are 
going into the slow 
season.

Overall traffic 
decreased 57% from 
September and 
search traffic 
decreased 68%.

(See next slide for 
comparison to last 
October.)

Inbound links 
decreased to 116. 

People visited about 
4  pages and stayed 
over  4 minutes per 
visit on average. 

AdWords is turned 
off until further 
notice.

Trend Report



Audience Overview

10/25/2020

When comparing last October to 
this October, the number of 
sessions have decreased 53%. 

Also keep in mind, that we are not 
running AdWords which contributes 
to overall traffic. And when not 
running contributes to the drop in 
traffic.

Average Session Duration increased 
from 4:19 minutes to 4:59 minutes 
and pages per session increased 
slightly from 3.90 to 4.07 pages. 
People are engaged with the 
website.

Organic traffic has decreased from 
last year as is outlined on the next 
slide.



Search Traffic Overview

10/25/2020

When comparing last 
October to this October, the 
number of organic search 
sessions has decreased 39%. 
This drop is less than the 
overall drop in traffic which 
was 53%.

Average Session Duration 
increased from 4:37 minutes 
to 5:11 minutes and pages 
per session increased slightly 
from 3.82 to 3.84 pages.

We installed Cloudflare 
which will speed the site up 
and we also need to make 
sure that images uploaded 
are optimized for size as this 
is slowing the sight way 
down.

Specifically images in the 
blog. I am going to run an 
image optimization plugin to 
see if we can speed things 
up. Plus we are going to 
replace the huge images with 
smaller ones.



10/25/2020

Channel Mix

*

*

Organic and Direct are the top traffic drivers because AdWords was shut off May 2nd. These two 
channels make up 95% of all user traffic. Organic Search is the top traffic driver.

Paid decreased 100% and Referral decreased 22% from last October, while social traffic decreased 
74%.



The Home Page received the most traffic, followed by the restaurant guide. Guide pages continue to 
do quite well (outlined in orange).

Top 10 Pages Visited



Most traffic comes from 
Portland, followed by 
Seattle and then Boise.

The cities crossed out are 
the cities that were 
requested to be excluded, 
except New York. 

New York was excluded 
because these visitors are 
probably looking for 
Rockaway Beach, NY.

Visitors by Top 10 Cities



Top Referral Traffic

Referral sites stayed at 4 from the last report. We also received one visitor from CBS news. We
tried to find the link, but it is no longer on the page of an irrelevant topic:
https://www.cbsnews.com/news/lana-del-rey-mesh-face-mask-book-signing/

https://www.cbsnews.com/news/lana-del-rey-mesh-face-mask-book-signing/


Keyword Rankings Summary

Rankings are bouncing 
back. Even though 
search traffic overall 
has decreased 39% 
from the same time 
period last year.

This means that people 
are just not searching 
for Rockaway Beach 
and Oregon Coast 
keywords right now.



Tracked Keywords in Google Top 10
Top 10 Rankings in Google 
stayed at 36 keywords from 
last month.

The column outlined in 
green shows what position 
the phrase shows up on 
Google.

Last month, Yahoo traffic 
dropped off the map. I 
researched this issue and 
have fixed the problem. We 
are beginning to see a 
recovery in Yahoo traffic 
this month (Outlined in 
red).

See next slide.



Tracked Keywords in Google Top 10

Continued from previous page.



Top Organic Keyword Clicks



Paid Search Summary



Paid Search

No Activity

10/25/2020



Colleen Wright
www.responseinteractive.com

(503) 908-1849
cwright@responseim.com

10/25/2020

http://www.responseintactive.com/


 

Visit Rockaway Beach Social Media October Month-End Report 
 
Facebook: 7,913 Total Likes  13 New 
 
Overview: 

 
 

 
 
 
 
 
 



 

Most Engaging Post: 

 
 
 
October Highlights: 

● Posted 20 times in October 2020 
● Eight of those posts reached over 1,000 people 
● Facebook Lived the kite Festival 
● Had high engagement with “where are we” posts 
● Posted three original blog links 

 
 
 
Instagram: 725 Followers  13 New 
 
October Highlights: 

● Posted 11 times in October 
● Posted using unique and popular hashtags  
● Shared other Rockaway Beach accounts via stories  

 

 



 

 
Newsletter: 
 

● Emailed a newsletter Oct. 28 to 408 recipients  highlighting fall activities; Grumpy’s Cafe; Fall decor 
shopping; and Etcetera 
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Fall in Love with Rockaway Beach
Traditional Halloween activities might be out the door this year, but that doesn’t

mean that the whole family can’t have fun this fall season – and Rockaway
Beach is the perfect place to do it. There is still plenty of autumn magic in the

air here, and many of our favorite fall activities can be enjoyed safely and
comfortably. 

Give these activities a try the next time you’re in Rockaway Beach. 

Nan Devlin <nan@tillamookcoast.com>

Fall in Love with Rockaway Beach this Autumn
Rockaway Beach <RockawayBeachTraditions@gmail.com> Sat, Oct 24, 2020 at 1:53 PM
Reply-To: RockawayBeachTraditions@gmail.com
To: nan@tillamookcoast.com

Fall Adventures in Rockaway Beach

Visit Tillamook Coast Mail - Fall in Love with Rockaway Beach thi... https://mail.google.com/mail/u/0?ik=6e4c2d2ec5&view=pt&search=...
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Simply Charming has reopened at their new location at 130 Hwy 101 N - next
to The Offshore Grill. Find charming hand made gifts, antiques, jewelry and
much more. Open 10 a.m. - 5 p.m. Thursday - Monday (closed Tuesday and
Wednesday). And, if it's some new fall decor that you are after - don't forget

about Warehouse 10 Market in Twin Rocks, Little White Church Antiques, and
The Little Crow. Find more Fall Decor Shopping Tips here. 

Visit Tillamook Coast Mail - Fall in Love with Rockaway Beach thi... https://mail.google.com/mail/u/0?ik=6e4c2d2ec5&view=pt&search=...
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Did you know that Grumpy's Cafe is home to a local ghost? Don't worry - he's
friendly enough. The staff call him Roger, and he's best known for knocking

things off the shelves now and then. If you're lucky, you might catch a glimpse
of him the next time you stop in to eat. Learn more about Roger the Ghost. 

 Have you stopped in at EtCetera yet? Find a large selection of jewelry, clothing
including plus sizes, household decor, custom vintage, purses, and a year-

Visit Tillamook Coast Mail - Fall in Love with Rockaway Beach thi... https://mail.google.com/mail/u/0?ik=6e4c2d2ec5&view=pt&search=...
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round display of Christmas decorating items. Pop in the next time you are in
town and find something new to take home with you. Located at 111 S Miller St.

This email was sent to nan@tillamookcoast.com
why did I get this?    unsubscribe from this list    update subscription preferences
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