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June 2021: Tourism Marketing Report

Website:

- Traffic increased 18% and searches increased 31% from previous month; site visitors clicked on 4
pages and stayed more than 4 minutes on the site (more than 200% above average); 96% of site
visitors are new visitors.

- “Lodging guide” is most searched page in June, with “outdoor” in 2™ place, “restaurants” in 3¢,
and “shopping” in 4™ place.

- Top 10 website visitor geolocations in order: Portland, Seattle, San Francisco, Salem, Beaverton,
Vancouver, Hillsboro, Boise, Spokane, Gresham — summer vacation planning.

Social Media:

Facebaok (Rockaway Beach Traditions): now at 8,088 followers (gain of 61 followers in June); post reach
7,269 (up 28% from May); most engaged post: “If heaven exists on earth, it is here in Rockaway Beach.”
See attached.

Instagram (VisitRockawayBeach): now at 1,023 followers, up 24 followers from May.

National Broadcast: ABC's Good Morning America visits Oregon and Rockaway Beach

ABC News’ Kayna Whitworth explores Oregon’s gorgeous natural scenery and unique businesses in their
Rise and Shine segment — lengthy focus on Rockaway Beach and Oregon Coast Scenic Railroad
https://www.goodmorningamerica.com/travel/video/oregon-bouncing-back-covid-19-pandemic-
78332135

Digital campaign:
Salem Statesman Journal “StayCay” promotion for family friendly getaways (May 29 — June 29)
Impressions: 263,660 Click-through rate: 14%

Print and digital stories:
Oregon Coast Today (insert in Boise Weekly and Portland Tribune): “Summer is always an adventure in
Rockaway Beach (see attached)

Salem Statesman Journal: Old Growth Cedar Trail

195,000 impressions {that many views of the site from May 17 to June 15)
10,763 reads {avg is 1,997)

Engagement rate: 93% stayed on page for more than 10 seconds (avg is 80%)
Click-thru rate to visitrockawaybeach.org: 7.26% (avg is 2%)

Earned media:

Oregonian/Oregonlive: Rockaway Beach fireworks
https://www.oregonlive.com/events/2021/06/2021-fourth-of-july-in-oregon-what-fireworks-shows-
parades-and-rodeos-are-on-and-whats-canceled.html
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ith seven miles of sandy beach
and unlimited fim, Rockaway
Beach on Oregon's north

coast is a favorite getaway for generations
of families. Easy to get to, and with lots of
lodging options, it’s the place to make family
memories and traditions. Stay a week and trya
new adventure every day:

Boogie Boards, Fat Tires and
Beach Games

Summer is the perfect time to ride the
waves on a boogie board, build sandcastles
on the beach, watch fireworks on the 4th of
July, go kayaking or fishing at Lake Lytle, ride
bikes on the beach, or go metal detecting for
buried treasure in the sand. At Troxel's Gem
and Jewelry store in the middle of town, you
can rent fat tire bikes, sand scooters, and metal
detectors, Stay safe — be sure to never turn
your back on the ocean! Reserve a bike by
messaging at facebook.com/troxels

Crabbing and Clamming

Just north of Rockaway Beach are two great
mazinas where you can go crabbing. And if
you dorft know how, they'll teach you! Kellys
Brighton Marina and Jetty Fishery have all

“rhowﬂmw.mgp ﬁw_usm mera, wmw.“ha_ Oregon Coast Scenic Railroad
o stoves for a crab feast. ming . . . Rocl

is more to your taste, head south four miles to wnw_nﬂnhr m%waﬁgh%mﬂamwoﬁ&? eye i
Garibaldi, At low tide, you can dig for clams, view of the beach, moﬁﬂ&i&s:& and

take them back to your hotel or vacation home
and steam them up for a meal to please a
crowd. Stay legal — remember to get
alicense prior to hitting the docks.

lakes along the way. Steam trains run three
times daily in the summer, and you can
ride inside or out. What's really fun
are all the people who wave as you
pass them along the tracks, If

Wizard of Oz Mini you're at the beach during the

Golf Course sm.,samz%»%_ romu,mﬁi i
. andy Cane 5 an
Right next door to ride with Santa. It operates
Troxel's Gem and "Thanksgiving weekend to
uas_annrw.—v._.mnoﬁmm & d just before Christmas Eve.
m“va.aqu?ﬂm“b »  Book your train ride at
bubblo ma aWb»vo_.M:: OregONCoustSCenic.ory
golf course them
to the Wizard of Oz Shop, Shop, Shop
You'll putt-putt along Rockaway Beach streets
yellow brick paths, are filled with treasures,
meeting up with characters Browse the eclectic shops:
from the beloved movie. 7 Warchouse 10, Simply Charming,
Rockhounds will love it too. ‘White House Antiques, Trash
At the entrance are bowls full of and Treasures, Little Crow, Etcetera
beautiful agates and stones, Want to and of course, Flamingo Jim's — the

essential beach souvenir store. Check out
your choices at visitrockawaybeach.org/
rockaway-beach-shopping

buy some? Pick out what you want and
put your money in the eﬂ&r Waﬁd more at
A e e

OREOr) COAST TudAY ! [Buse wekly [Fortand Kt

R

From fresh seafood to Pronto Pups, Rockaway Beach has several family-friendly restaurants
and food carts to choose from. Old Oregon Smokehouse is famous for its clam chowder and
fish and chips. Sand Dollar Restaurant offers oceanfront dining and catch of the day. Sunrise
Café and Grumpy's ave known for their breakfasts. The Landing and Beach Bite prill
d% delicious burgers, New Taste of India and Tasty Thai food trucks offer a world of flavors.
pper Crust Pizza (north of town) and Pronto Pup (south of town) kesp the whole family
__wnww. ?a &.Wﬂﬁm goods are what you love, indulge at Beach Bakeshop. visitrockawaybeach.

&
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Post Details

Rockaway Beach
June 18 - g%

If heaven exists on earth, it is right here in Rockaway Beach, with your

feet in the sand and the sun on your face.

+# Get More Likes, Comments and Shares
When you boost this post, you'll show it to more people.

3,299 594

People Reached Engagements E

O0O#s 269

RW Like mu Comment

13 Comments 26 Shares

#~> Share 1) A

Performance for Your Post
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Here are the highlights:

Organic traffic increased from May. We are over budget for Google ads for
June, but still under budget for the eight months that Google ads ran.

June 2021 compared to May 2021*

¢ Sessions are up 18% e Organicis up 27%

* Usersare up 19% e Directis down 28%

e Pages per session are up 3% ¢ Social is down 70%

e Avg Session Duration is down 2% e Referral is down 59%

* Paid is up 64%

June 2021 compared to June 2020*

e Sessions are up 95% *  Organicis up 10%

e Usersare up 97% e Directis down 48%
e Pages per session are up 3% ¢ Social is down 29%
e Avg Session Duration is down 7% e Referral is up 452%

¢ Paid was turned off in 2020

*Traffic numbers are compiled with spam traffic removed.

response interactive
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More highlights:

AdWords Compared to Last Month

e Clicks are up 83%

*  AdWords impressions up 111%

*  Click-through rate decreased 13%

* Spendis up 99% (still under budget for the year)
*  Cost Per Click is up 8%

AdWords Compared to Last Year

No Campaigns ran in June 2020

response interactive
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Source

Referral Spam Removed

11/02/2018

google

Sessions

Pages /
Session

. Avg. Session
Duration

0.53%% 3.37%%

day 23,2021 - Jun 22, 2021 T13 (67.26%) 0.00% 260 00:04:20
Apr 22, 2021 - May 22, 2021 54 0.00% 3.54 00:04:20
% Change 17.04% 23.87% 0.00% 1.68% 0.00%
2. bing
May 23,2021 - Jun 22, 2021 200 17 5% 0.00% 443 00:04:51
Apr 22, 2027 - May 22, 2021 132 (v7.03% 155 (17,738 0.00% 494 00:04:37
% Change 30.07% 31.06% 29.03% 0.00% -10.24% 4.97%
3. yahoo
May 23, 2021 - Jun 22, 2021 87 {8.11 103 0.00%
Apr 22, 2021 - May 22, 2021 T4 0.00%
% Change 34.78% 42.62% 39.19% | 0.00%
4, duckduckgo
May 23, 2021 - Jun 22, 2021 473 00:04:31
Apr 22,2027 - May 22, 2021 3.44 00:08:28
% Change 58.82% 59.38% 61 hmﬁa 0.00% 37.37% 29.92%
5. search.aoloom
May 23, 2021 - Jun 22, 2021 0.00% 5.00 02:02:31
Apr 22, 2021 - May 22, 2021 0.00% 500 00:03:51
% Change 66.67% 25.00% 0.00% 0.00% -34.79%
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When comparing May to June, the number

of organic search sessions have increased
about 27%.

Organic traffic is up 10% from the same time
period last year.

Pages per session dropped 0.53% and Avg.
Session duration decreased about 3 1/3%.

A search engine now being tracked is
DuckDuckGo. Compared to last year traffic
for this search engine increased 62%.

DuckDuckGo is an alternative search engine
that prioritizes its users' personal privacy and
security.

DuckDuckGo does not use cookies, collect
your IP address or personal information, or
create any kind of personal profile about
you. Which is making it more and more
popular.
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Top 10 Pages Visited

el o e W.Ema ?& 4_3“? magﬁ@g g« Rate A
e mﬁﬁiﬁm, . Page ;

Referral Spam Removed 00:01. Nu

11/02/2018 i 18%)
1. ._.Mﬂ,@nwmﬁmm&mmmw,ma@wmmwwﬁmm% i@ 1,240 (12.98%) 00:01:11 0.00% 16.05%
2 ¢ L] | 1,087 {11.38%) 00:01:04 0.00% 15.36%
3. /things-to-do/f & 774 (8.10%) 564 00:01:03 0.00% 21.45%
4, foutdoor/ i 544 {5.69%) 470 {65%%) 000328 0.00% 45 77%
5. M..Smwmﬁ....ﬁ;wﬁm?@ﬁmc&ﬁﬁ % 537 &mmf mm; mommﬁmm 0.00% o mm;wwm
6. (rockaway-beach-shopping/ A 335 (35:1%) 226 00:01:31 39 0.00% 28.06%
7. ».,nﬂq@.mgmégm_m : | @ 331 (3d4e%) 258 00:00:49 0.00% ww.‘uﬁm |
8. /rockaway-beach-annual-events/ & | 310 (3.24%) 228 00:02:00 . 0.00% 27.10% |
m. xmﬁmcgﬁﬂQ@wﬁﬁmwmqgw@, m,w 244 (2.55%) | 147 | 00:02:00 im 0.00% 31.15%
10. ,Wmmm.mmmmﬁm Ll , 226 (237w 187 000046 | 5 Qh‘mwm - mm,mhw

The Lodging Guide received the most traffic, followed by the home page. Guide
pages continue to do quite well (outlined in orange).

response interactive




Visitors by Top 10 Cities

Acquisition Behavior
ol New Users Sessions Bounce Mwmmmw Avg. Session
Users R o
ate Duration

2,301 2,129 00:04:11

Referral Spam Removed , :

11/02/2018 s

1. Fortland 335 0.00% 3.80 00:03:49

2. Sesttle 0.00% 3.89 a0:03:51

i m‘ NHODT‘ S RS Dﬁﬁwc WQ& I SRS Qmwwm m

4 San Francisco 0.00% 3.40 00:03.37

5. Sslem 66 (2.85%) 58 (273 67 (270% 0.00% 3N Q00319

6.  Beaverton 64 i 0.00% 3.88 00:04:49

7. inot set) 53 (2.29% 55 0.00% 4,08 a0:04.28
8. 43 1 Tan 0.00% 4.74 00:06:13
i 38 s G N e G Tl 00234
10, 35 0.00% 3.26 a0:03:.36

11. Boise 24 1n4 289 0.00% 3.55 (0:04:26

12. Epokane 23 24 0.00% 4.33 00:06:53
- b — o B Gl B 0.00% £ S BN 1 =371 w S

14, Gresham 19 ne2 22 [ i 0.00% 3.45 00:03:32
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Most traffic comes from
Portland, followed by
Seattle and San Francisco.
San Francisco beat out
Salem this month.

The cities crossed out are
the cities that were
requested to be excluded.
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Top Referral Traffic

Acquisition ; Behavior
o Nowtaon | e | e | DO gt
i mae v , Duration
00:04:29 Referral sites
Referral Spam Removed Bg § stayed at 11 from
11/02/2018 the last report.
1. wisittheoregoncoast.com 59 (52 .68%) , 51 5 2.00% 4.82 00:04:49
2, ﬂm@mmgm&am«.w.,,mm,;mmm 33 (29.46%) 0.00% 2.88 00:02:50
3. en.mwikipedia.org / 5 {4.45%) 0.00% 2.60 00:05:38
4. localadventurercom 5 (44e%) 4 0.00% 233 00:02:20
5. enwikipedia.org 3 3 0.00% 433 00:05:05
6. startpage.com 2 2 0.00% 2.50 00:01:26
7. discoverboating.com 1 1 0.00% 2.00 00:19:58
g Mmﬁm_mmmwgnmmﬁmmmmﬁwzm ions.c 1 1 0.00% 15.00 maﬂmmumm
9. oregonlive.com 1 (08w 1 0.00% 200 00:15:35
10.  restaurantji.com / |1 1 0.00% 300  00:00:34
11. ,ﬂmmwmagmi%m%mzwmaghaé / 1 1 ” 0.00% | 5.00 | 00:04:29

TAKE .a,,fm._:m_U BACK IN TIME WITH ROCKAWAY BEACH’S NATURAL

https://www.statesmanjournal.com/story/sponsor-story/rockaway-beach/2021/05/05 /take-step-back-time-rockaway-beachs-natural-wonders/4939394001/
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#  Keyword Organic Traffic Google Rank “ahoo! Rank Bing US Rank
1 Rockaway Beach Cregon directions 30 1 1 4
2 Rockaway Beach Wayside & 1 1 1
3 Morth end Rockaway Beach A i 1 1
4 Rockaway Beach annual events 1 1 1
5  Beach Combing Rockaway Beach i 1 1
6 wisitrockawaybeach.org 0 11 1 1
7  Rockaway Beach Access ] 2 1 1
8  Rockaway Beach Shopping i 2 {i 4
9 Rockaway Beach south end i 2 1 1
10 Beach Safety for Dogs Rockaway Beach i 2 J 1
11 whale watching rockaway beach oregon g 3 7
12 Rockaway Beach am3um§3am g 3 1 1
13 Rockaway Beach blog T 3 1 1
14 where is rockaway beach aregon 1 ’ 4 fotind 2
18 rockaway beach activities 1] 4 5 4
16  rockaway beach in oregon i & 1 2
17 things to do rockaway beach aregon 2 5 3 g
18  Rockaway Beach RV Parks i 5 2(3}
19 twin rocks 14 5(1) 4 50
20 things to doin rockaway beach oregon 3 a s B 4
21 rockaway beach oregon hotels 3 g 20 28
22 rockaway oregan 2 & 2 2

| response

interactive
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Top 10 Rankings in
Google stayed at 33
keywords from last
month.

The column outlined
in green shows what
position the phrase

shows up on Google.

We are also showing

up in image and news
searches on Bing and
Google.

See next slide.
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Top Organic Keyword Clicks

Query - Clicks Impressions
¢ Clicks

rockaway beach fireworks 2021 33 230
grumpys cafe 163 549

whale watcher inn 30 404
rockaway beach oregon 4th of july 2021 106 37

rockaway beach access 28 118
grumpy's cafe 14 487

rockaway beach oregon fireworks 2021 27 50
rockaway beach oregon 64 18,897

rockaway beach 25 5682
breakiast near me 4 301

grumpys 25 79
grumpys cafe rockaway beach 39 157

restaurants near me 24 2808
rackaway beach fire rules 55 108

things to do rockaway heach 24 373
rockaway beach 4th of july 2027 56 220

flarmningo jims 23 1,621
rockaway beach, oregon upcoming events 46 246

seg treasures inn 23 1317
grumpys rockaway beach 43 149 )

rockaway big tres traithead 23 534
rockaway beach camping 41 558 V

bonfire rockeway beach nye 22 152
rackaway beach bonfire 37 B _ i

¥ . whale watching rockaway beach oregen 21 1857

thinas to do in rockawav beach oreaon a5 1.786 . ) . ——

oceanside cottages rockaway 21 75

response interactive
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Top PPC Keyword Phrases

Keyword Campaign Ad group Status »MWM. Clicks fmpr. CTR Avg. CPC 4 Cost
1,848 37,199 4.97% $0.45 $H30.95
‘rockaway oregorn’” Campaign 2021 Oregon Motels Eligible == 1,001 6,625 15.11% 5044 Sad180
“things to do in oregon” Campaign 2021 Gregon Hotels Eligible - 123 1,250 G .84% 5042 $51.99
‘rackaway beach or’ Campaign 2021 Cregon Motels Efigible = 100 1,227 8.15% 5042 §42.29
‘beach oregon’ Carnpaign 2021 Coast Vacation Eligible - 72 1,640 4.39% 3030 §21.51
‘oregon hotels® Campaign 2021 Gregon Hotels Eligible - 39 g94 4.36% 50.52 §2016 H
“wihat ta do in oregen” Campaign 2021 Oregon Hotels Eligible = 45 244 18.44% 50.40 81822 |
‘oregon vacations” Campaign 2021 Oregon Hotels Eligible 5 3 584 531% $0.58 §17.90
‘rental oregon’ Campaign 2021 Cragon Hotels Eligible - 34 1177 2.89% 50.52 §17.57
‘visit cregon” Campaign 2021 Gregon Hotels Eligible - K| 937 32.31% 50.45 §14.05
‘cabin rent” Carnpaign 2021 Cregon Motels Eligible 5 21 956 2.20% 50.53 $1.a7
"beach home” Campaign 2021 Oragon Mofets Eligible - 21 2,302 0.91% 50.49 $1019
‘beachfront houses” Campaign 2021 Cregon Motels Eligible &= 22 184 11.96% $0.43 $9.35
"oregon places to stay” Campaign 202 Oregon Hotels Eligible o 12 189 6.35% $0.57 $6.79
‘oregon vacation spots® 2021 Oregon Holels Eligible = 12 154 779% 50.54 $6.50
‘rentals cabing” Campaign 2021 Oregon Motels Eligible — 12 589 2.04% 5054 $6.43
‘eregon cabins Campaign 2021 Dregon Hotels Eligible - 11 448 221% 50.58 §6.11
‘gregon moteis” Campaign 2021 Oregon Motels Eligible - 2 207 5.80% 50.50 5597 |

response interact
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