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What an interesting, complicated year it is/was

Lodging gross sales highest ever in 2019 –
city and county

Restaurant revenues highest – through February, 2020

Holiday events had best attendance ever - 3X more 
than previous years

And then…
TOURISM CAME TO A SUDDEN HALT



COVID response

Distributed posters, window clings, pavement clings 
and washable masks throughout the county. 

Thank you to Victor Troxel for being the local 
distribution center.

Developed a “Respect, Reopen, Recovery” 
communications plan implemented on social channels 
throughout the county



COVID response

Grant McOmie of Grant’s Getaways did two PSA’s
featuring Rockaway Beach images. 



COVID Response



COVID response
Tillamook Chamber launched a restaurant 
support campaign

VTC funded the gift cards and nonprofit 
donations through #tillamooktakeout

Gift cards purchased from all restaurants in 
Rockaway Beach that offered them



COVID response

Part of Visit Tillamook Coast’s sustainable 
tourism strategic plan, The Pledge was 
published during COVID shut down, a time 
when we need more focus on kindness, 
patience, respect and perseverance

Grab a postcard!



Amid the uncertainty, 
moments of kindness

and fondness for 
Rockaway Beach



By the numbers Y-o-Y: Website Analytics

visitrockawaybeach.org

Organic traffic is up 27%

Paid Search Traffic is up 117%

Clicks Are up 117%

Impressions are up 274%

Average Cost Per Click is down 54%



By the numbers Y-o-Y: Website Analytics

visitrockawaybeach.org

New users up 30.27%

Sessions increased by 27.41%

Pages visited increased by 2.99%

Top pages: lodging and things to do

Site visitors from Portland Metro, 
Seattle, San Francisco Bay, Boise

Added “Shopping” to Main Nav



By the numbers Y-o-Y: Facebook Analytics

facebook.com/RockawayBeachTraditions

7,927 Followers 
as of June 25, 2020

8% organic growth 
in one year

223 new followers since 
COVID closures



By the numbers Y-o-Y: Instagram Analytics

#visitrockawaybeach

633 Followers

26% increase in one year

40 new followers since COVID closures



By the numbers: E-newsletter Analytics

415 subscribers

36% AVERAGE OPEN RATE

(3X the industry standard)

Over 65% Female

June 17, 2020



Where we advertised

TriMet bus – 3 months spring
ParentMap – Seattle Metro area
Star 105.1 radio – western 
Washington, spring break
Willamette Living Magazine 
Holiday ad: Oregon Coast Today, 1859

101 Things to Do guide
Mile by Mile Guide
Travel Oregon visitor guide
Oregon Coast Visitor Association guide
Visit Tillamook Coast guide



Earned Media
(sample articles written about Rockaway Beach)

Gerry Frank, Oregonian “Rockaway Beach is a perfect coast getaway for late winter or early spring”
https://www.oregonlive.com/travel/2020/02/rockaway-beach-is-a-perfect-coast-getaway-for-late-winter-or-early-spring-gerry-
franks-picks.html

BeachConnection.net “Rockaway Beach In A Whole New Light: Oregon Coast After Dark”
https://www.beachconnection.net/news/rockaway_dark061120.php

Capital Press/Bend Bulletin cover stories: 
Comeback trail: How a farm-to-table restaurant network is recovering from COVID-19
https://www.capitalpress.com/ag_sectors/dairy/comeback-trail-how-a-farm-to-table-restaurant-network-is-
recovering-from-covid-19/article_32681c34-b348-11ea-8851-1bf5758a885d.html

UPCOMING: Grant’s Getaways filming a story on the Old Growth Cedar Trail

https://www.oregonlive.com/travel/2020/02/rockaway-beach-is-a-perfect-coast-getaway-for-late-winter-or-early-spring-gerry-franks-picks.html
https://www.beachconnection.net/news/rockaway_dark061120.php
https://www.capitalpress.com/ag_sectors/dairy/comeback-trail-how-a-farm-to-table-restaurant-network-is-recovering-from-covid-19/article_32681c34-b348-11ea-8851-1bf5758a885d.html


Image bank on Flickr

https://www.flickr.com/photos/150238668@N02/
“Rocky Beach”

Feel free to use the images



North Coast Food Trail

Adopted the new Travel Oregon food trail brand

Brochures will be placed in every Travel Oregon 
visitor information center in the state

Food trails are pitched to national and 
international media by Travel Oregon

Two Rockaway members: Sand Dollar and 
Offshore Grill



Sept. 2019

Sunset 
Editor’s Travel 
Award for 
Best Food Trip 
in the West



Beach and Trailhead 
Ambassador Program

One of the action team programs from the 
North Coast Tourism Management Network

Helps disperse crowds to other parts of the beach

Encourages alternate transportation

Shares environmental stewardship messaging

Shares local COVID restrictions



Wayfinding: where we are now

VTC wayfinding budget was cut 
completely

Will ask county commissioners to 
reconsider funding after January

In the meantime:
Get permits - ODOT
Do RFP for sign fabricator

Thanks to the wayfinding 
committee: Janet McIntire, Mary 
McGinnis, Luke Shepard, Victor 
Troxel, Terri Michel, Cassandra 
Dobson and Scott Fregonese



What’s new for 2020-2021

§ Expand regional reach: Work with Oregon Coast Today on a two-page Rockaway story 
insert in Boise Weekly newspaper (reach of 45,000 readers)

§ Package of full-page ads and two-page stories in each of 5 issues of Willamette Living 
magazine (Salem, Corvallis, Albany readership)

§ Old Growth Trail: Placing story in Oregon Coast magazine, Grant’s Getaways on KGW; 
create a new video

§ Continue to work with BeachConnection.net for interesting stories

§ Contests and promotions to increase e-newsletter subscribers



What’s new for 2020-2021

Tourism grant program for local businesses, funded by room tax $$

Based on City of Manzanita’s successful program

Help businesses during this tough economic time

Set up a grant review process

VTC is able to manage the program 
through our grants administration processes



Questions?

Thank you

Colleen Wright, Response Interactive – website/Google manager
Sayde Walker, Just My Type – social media manager

Greg Kozawa – photographer
Sea Legs Media - video


