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Destination 
Management Projects











Doggie waste stations
10 for the price of 5 –
October special

Also ordered:
• Weather-hardy Rockaway Beach logo 

stickers for top of waste can

• Trash bags

• Doggie bags



Wayfinding



Old Growth Cedar Trail



Twin Rocks 
Turnaround 





Wayside 
gateway



Kiosk/Wayside



• Kiosk at Troxel’s – map will be 
“flipped”

• 2nd kiosk with glass-front cabinet for 
parking area behind city hall

Still to come



2 0 2 2 - 2 0 2 3

2021-2022: Grants funded - $20,553
2022-2023: Grants funded - $35,936

Total grant awards to date:  $56,489

Beach Bakeshop 
$3000

Simply 
Charming $3000

My Essential 
Collection $3000

Rockaway 
Brazilian Jiu 
Jitsu $2684

Joe's Snack 
Shack $3000

Friends 
Rockaway Beach 

Library $3000

The Original 
Pronto Pup  

$3000

Rainy Day Fun 
Machines  

$2500

Rockaway Beach 
Resort $2570

RB Chamber of 
Commerce 

$3000

Sand Dollar 
Restaurant 

$3000

See Breeze Ice 
Cream $1182

Trash & 
Treasures $3000

MARKETING GRANTS



Marketing: 
Website



Marketing: Social

In previous fiscal year (21-22), we did several 
Facebook contests (two-night stay + meal), 
which drew a lot of activity. 

9,591 followers: July 2022

9,766 followers: May 31, 2023

Instagram:
1,199 followers: July 2022

1,524 followers: May 31, 2023



Sponsor ads
Beachconnection.net
1859
Portland Monthly
Willamette Living
Seattle Met

Visitor Guides
Travel Oregon
Oregon Coast (OCVA)
Tillamook Coast

Podcasts
Explore Oregon
Travel Treasure 

2022-23 Marketing Radio ads
Star 101.5 (Seattle)

Social ads
Regional Seattle 
(King, Thurston, Snohomish 
counties)

Paid content
Willamette Living
Oregon Coast Today
ParentMap
Seattle Met E-Blast
1859 E-Newsletter
Portland Monthly E-blast



Marketing: 3 videos

• Outdoors/Cedar Trail: 
https://www.youtube.com/watch?v=
DyRQq5GmEzA

• Beach fun: 
https://www.youtube.com/watch?v=
UlTq03cyKdA

• Shopping and restaurants: 
https://www.youtube.com/watch?v=
zX_xHadRPac

https://www.youtube.com/watch?v=DyRQq5GmEzA
https://www.youtube.com/watch?v=DyRQq5GmEzA
https://www.youtube.com/watch?v=UlTq03cyKdA
https://www.youtube.com/watch?v=UlTq03cyKdA
https://www.youtube.com/watch?v=zX_xHadRPac
https://www.youtube.com/watch?v=zX_xHadRPac


Marketing: Earned media
• Oregon Public Broadcasting: Oregon stories that 
brought us joy in 2022 (history of the Pronto Pup)

• Impact and Innovation in Coffee (Darrin Daniel of 
Rockaway Roastery)

• KGW-TV: Take a steam engine along the Oregon 
Coast for the holidays
• Oregonian/Oregon Live: How fast is your wiener 
dog
• Oregonian/OregonLive – Jamie Hale writes: 
Boardwalk hike leads to a towering tree in Rockaway
• This Oregon Life: Old Oregon Smokehouse

• This Oregon Life: Troxel’s Golf Course

• Fox News Business: 10 Best Places to Buy a Beach 
House



Spring marketing tests

Have been working with:

Seattle area:
-ParentMap
-Star 101.5 Radio
-Digital marketing Seattle region

Oregon:
-Oregon Coast Today: inserts in 
Portland Tribune and Boise Weekly
-Willamette Living: 2-page ads
Beachconnection.net

Testing:

Seattle area:
-Seattle Met – e-blasts, social 
media, online ads, and e-news 
sponsored articles

Oregon:
-Portland Monthly - e-blasts and e-
news sponsored articles
• 1,139 story page views at an 
average time on of 3:16
• 1,081 social media clicks

-Willamette Week: online 
sponsored article and e-blast



Seattle Met



Seattle Met



Proposed Marketing Plan 2023-2024



Marketing 2023-2024 (year 3 of 5-year contract)

1. TV/Radio for spring break
2. TriMet Bus “King” ads, fall, spring
3. KATU-TV/online promo package for

fall/holiday 
4. Seattle Met and Portland Monthly 

e-blasts and sponsored content, 
fall/holiday, spring break

5. Here is Oregon (Oregonian)
6. Beachconnection.net
7. Maybe: billboard if affordable
8. Travel Oregon, OCVA, 

Tillamook Coast 
visitor guides TriMet ads will be on 

Portland Metro southwest 
routes (Beaverton, 
Hillsboro, Tigard, etc.)



Marketing 2023-2024 
(year 3 of 5-year contract)

Update the website with a 
new, more robust 
WordPress “theme”

Incentive gift cards to encourage 
bus transportation to Rockaway

2023-2024: $35,000 in marketing grants, 
with maximum ask of $3000. 
Encourage collaborative marketing efforts.



Community Development 2023-2024:  Canvus Products

Made from used Wind turbine blades: 20-40 year lifespan
Two Deborah benches (circular). Two Mimi benches (flat)



Proposal: 
New Advertising Campaign

“Welcome: We’re Open for Business”

• Rockaway businesses are “mom and pop” – makes 
the town unique – no chain stores

• Use lodging tax to help fund needed 
repairs/improvements

• Can be modeled on county’s facilities grants
• Conduct a series of stories/videos on the 

welcoming appeal and feel of the town “all dressed 
up and waiting for you?

• Possibilities 

• Improve exteriors of buildings – the look of a 
town is “visual advertising” (painting, repairs, 
open signage, friendly entrances)

• ADA-entrances are “accessibility advertising” 



Thank you for trusting us with 
your marketing and community 
development projects

Questions?

Contact Nan Devlin
nan@tillamookcoast.com

mailto:nan@tillamookcoast.com
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