
 
November 2023 TOURISM MARKETING REPORT 

 
WEBSITE ANALYTICS (see a@ached reports) 
User Behavior: 2,805 users visited the website in November, with 2,741 new users and 3,270 sessions 
(lower than October). 
Top keywords: “Rockaway Beach,” “Rockaway Beach Oregon,” “pronto pup,” “rock hounding” 
 
User demographics: Sea?le, Portland, Beaverton, Quebec City, Vancouver, Salem, Los Angeles, San Jose, 
Phoenix, Tigard   
Pages most visited: restaurants, Grumpy’s Café, story behind glass floats, events, how to spot rocks 
when rockhounding 
How did they find the site: Google, Bing, duckduckgo, Yahoo, beachconnecPon.net, Pllamookcoast.com 
AcYons (events) taken: Get the Guide (79 requests) 
 
SOCIAL MEDIA (see a@ached) 
Facebook: Added 62 followers, now at 10,853 followers 
Facebook posts reached 102,583 with 6,178 post engagements  
 
Posts with the most reach and engagement: 67,385 impressions, 66,607 Post reach, 3,299 
engagements, “An Early Christmas Present from Tillamook County Roads.” Nov. 22 2023 (a?ached) 
Instagram: added 8 new followers, now at 1,61 followers (see a?ached for most liked images) 
 
ONLINE 
Willame?e Week “Winter Guide” email and large website banner – launched November 1 (see a?ached) 
 
TRI-MET BUS ADS 
Launched September 15, conPnues through April 2024  
Focused on West Metro side to downtown Portland bus routes.  
 
DESTINATION MANAGEMENT (online) 
Two new decorated trash cans ordered with graphics of food and Lake Lytle 
Design underway for single-post gateway signs for Anchor Park and Lake Lytle 
 
COMMUNITY AND DESTINATION MANAGEMENT PLANNING 
Workshop 3 rescheduled for Dec. 4. 
 
GRANTS 
Marni Johnston conducted two grant workshops on Nov. 9 
Façade improvement grant deadline is Dec. 15. 
h?ps://visitrockawaybeach.org/grants 
 
 
Report prepared by Tillamook Coast Visitors Associa6on, November 30, 2023 



Oct 30, 2023 - Nov 28, 2023 ▼

�rst_visit Image click click_to_call �le_download

Oct 30 Nov 2 Nov 5 Nov 8 Nov 11 Nov 14 Nov 17 Nov 20 Nov 23 Nov 26
0

50

100

150

200

See details Device category ▼

mobile

desktop

tablet

34.8%

62.6%

New vs. Returning UsersDevice Traf�c

User Behavior

User source Sessions Users New users Sessions per user

google 2,388 2,033 2,003 1.18

(direct) 486 397 377 1.24

bing 166 146 138 1.15

duckduckgo 66 49 48 1.35

yahoo 59 48 47 1.23

beachconnection.net 50 44 40 1.14

tillamookcoast.com 29 25 25 1.16

m.facebook.com 10 10 10 1

l.facebook.com 10 8 8 1.25

visittheoregoncoast.com 9 9 9 1

ecosia.org 9 5 5 1.8

localadventurer com 6 6 6 1
Grand total 3,270 2,805 2,741 1.17
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How Did Users Get To Our Website?
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Session default channel group… ▼

Users

2,805
 -30.4%

Sessions

3,270
 -31.0%

New users

2,741
 -30.3%

Add-to-carts

0
N/A

Contact Form

No data
No data

Get the Guide

79
 -30.7%

Click to Email

No data
No data

Query Impressions Clicks Site CTR Average Position Average Position

rockaway beach 8,379 53 0.63% 8 8

rockaway beach oregon 6,903 157 2.27% 6.83 6.83

rock hounding 1,710 0 0% 9.54 9.54

rockhounding 1,459 1 0.07% 11.57 11.57

what is a sneaker wave 1,450 2 0.14% 10.54 10.54

pronto pup 1,138 48 4.22% 7.31 7.31

kelly's marina 973 2 0.21% 5.91 5.91

twin rocks 952 4 0.42% 4.09 4.09

rockaway beach weather 789 1 0.13% 14.58 14.58

rockaway beach resort 743 9 1.21% 6.46 6.46

jetty �shery 651 0 0% 8.17 8.17

oregon coast vacation rent… 573 0 0% 38.95 38.95

rv parks brighton ontario 490 0 0% 38.69 38.69

sneaker waves 485 2 0.41% 18.91 18.91

rv parks near brighton onta… 483 0 0% 43.14 43.14

rockaway beach hotels 464 4 0.86% 7.49 7.49

kelly's brighton marina 451 1 0.22% 6.43 6.43

Grand total 166,514 1,922 1.15% 23.79 23.79

▼
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Keywords from Google
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What Pages Did Users Visit?

Page path Sessions Page views

/ 720 806

/rockaway-beach-restaurants/ 335 412

/restaurants/grumpys-cafe/ 276 344

/the-story-behind-glass-�oats/ 184 182

/current-events/ 160 179

/how-to-spot-rocks-when-rockhounding/ 155 153

/things-to-do/ 151 176

/restaurants/original-pronto-pup/ 148 153

/rockaway-beach-lodging-guide/ 119 141

/eat-sleep/ 108 117

/outdoor/ 95 91

/rockaway-beach-shopping/ 92 110

/twin-rocks/ 92 97

/bon�res/ 77 80

/shopping/�amingo-jims-gifts-clothing/ 67 80

/lodging-guide-hotels-motels/ 66 85

/indoor/ 64 64

/be-safe/ 63 61

/travel-notice/ 61 64

/how-to-get-here/ 58 60

Grand total 3.3K 5.3K

▼
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Page title ▼See details
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Sessions by Device

City Sessions Users New users Sessions per user User engagement

Seattle 520 444 409 1.21 07:13:47

Portland 363 320 299 1.16 04:51:49

Tillamook 194 157 139 1.26 02:22:27

(not set) 166 162 137 1.05 02:10:33

New York 80 75 69 1.1 00:38:51

Beaverton 49 31 29 1.63 00:36:36

Quebec City 48 48 48 1 00:00:13

Vancouver 47 40 37 1.21 00:50:40

Salem 42 27 21 1.56 00:35:40

Los Angeles 33 32 29 1.03 00:13:36

Rockaway Beach 33 32 25 1.03 00:29:30

San Jose 29 24 22 1.26 00:13:27

Phoenix 23 21 19 1.15 00:40:37

Tigard 21 20 19 1.11 00:17:39

Ashburn 20 20 20 1 00:06:09

Chicago 20 18 18 1.11 00:25:52

Grand total 3,270 2,805 2,741 1.17 43:57:39

▼
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Region ▼

111 3,0483,0483,048

Sessions by City
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Channel Traf�c

How Did Users Get To Our Website?

User source Sessions Users New users Sessions per user User engagement

google 2,388 2,033 2,003 1.18 32:32:05

(direct) 486 397 377 1.24 03:19:40

bing 166 146 138 1.15 03:34:57

duckduckgo 66 49 48 1.35 01:20:56

yahoo 59 48 47 1.23 01:16:30

beachconnection.net 50 44 40 1.14 00:45:15

tillamookcoast.com 29 25 25 1.16 00:22:47

m.facebook.com 10 10 10 1 00:00:01

l.facebook.com 10 8 8 1.25 00:04:10

visittheoregoncoast.com 9 9 9 1 00:09:51

ecosia.org 9 5 5 1.8 00:01:11

localadventurer.com 6 6 6 1 00:01:16

corb.us 4 4 4 1 00:03:03

Grand total 3,270 2,805 2,741 1.17 43:57:39
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Session default channel group… ▼

New users

0 500 1K 1.5K 2K 2.5K

Unassigned

Referral

Organic

Social

Organic

Search

Direct

Users

2,805
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Contact Form

No data
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Get the Guide

79
 -30.7%

Click to Email

No data
No data
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Event count

37,133
 -39.8%

Events per session

11.36
 -12.8%

What speci�c actions (events) did users take? (use �lters above to narrow down)

Event name Event count Events per session

view_search_results 15 1.2

video_start 8 1.1

video_progress 24 4

video_complete 6 1.2

user_engagement 3.9K 1.9

subscribe_form_submit 3 1.5

social_link_click 75 1.3

session_start 3.3K 1

scroll 1.8K 1.4

page_view 5.3K 1.7

get_the_guide 79 1.1

�rst_visit 2.7K 1

�le_download 24 1.3

click_to_call 14 1.6

click 625 1.4

Image 19.3K 122

Grand total 37.1K 11.4

▼
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