
 
JUNE 2024: TOURISM MARKETING REPORT 

 
WEBSITE ANALYTICS (see attached reports) 
User Behavior: 10,957  users visited the website June, twice as many as in May, with 10,825 
new users and 13,172 sessions – all double that of May.  19,129 page views This is 25% more 
than May, 2024. 
Top keywords: “Rockaway Beach,” Rockaway Beach Oregon,” “weather,” “rockhounding” 
Top User geolocations: Seattle, Portland, Hermiston, Chicago, Los Angeles, Dallas, Vancouver, 
San Jose, Forest Grove, Denver, Salem 
Pages most visited: story of glass floats, annual events, restaurants, outdoor, things to do, 
Grumpy’s Café, bonfires, rockhounding 
How did they find the site: Google, Facebook, Bing,  beachconnection.net, Yahoo, 
tillamookcoast.com 
Actions (events) taken: Get the Guide (385 requests) new newsletter subscribers: 29 
 
SOCIAL MEDIA  
Continuing social campaign highlighting Rockaway Beach businesses 
FACEBOOK: Post Reach: 124,914 (4X more May); 5.648 engagements 
96 new followers (4X more than May), now at 11,964 followers   
Post with the most: Post reach 99,827; engagements 1,736 “This summer marks the 48th 
Annual Rockaway Beach Kite and Art Festival, held June 14th, 15th, and 16th (Father's Day 
weekend).”   
June 7, 2024 (attached) 
 
INSTAGRAM: 1,749 followers, up 40 followers from May (see attached for most liked images) 
 
E-NEWSLETTER: 7,406 subscribers, 32% open rate (nearly 3X industry rate), 18% Click-thru-rate 
(CTR) “Summer events sizzle in Rockaway Beach” – focus on July events and activities 
 
EARNED MEDIA  
Beach Connection: Annual Rockaway Beach Kite and Art Festival Returns to Oregon Coast 
https://www.beachconnection.net/news/annual-rockaway-beach-kite-art-festival-returns-
oregon-coast060924.php 
 
Ice Cream Trains and Moonlight Excursions for Oregon Coast Scenic Railroad 
https://www.beachconnection.net/news/ice-cream-train-moolight-excursions062724.php 
 
OregonLive: All hail the corn dog at The Original Pronto Pup, Oregon’s shrine to fried food on 
a stick 
https://www.oregonlive.com/travel/2024/06/all-hail-the-corn-dog-at-the-original-pronto-pup-
oregons-shrine-to-fried-food-on-a-stick.html? 



 
Peak Northwest Podcast (Oregonian) 
What to see and do in Rockaway Beach https://www.oregonlive.com/podcasts/2024/05/what-
to-see-eat-and-do-in-rockaway-beach-peak-northwest-podcast.html 
 
SPONSORED CONTENT 
“Here is Oregon” ONLINE CAMPAIGN with the Oregonian 
- See a:ached report. Higher than average results 
 
WAYFINDING (paid for by TCVA) 
- Lake Lytle and Anchor Street single post gateway signs NOT YET delivered to Public Works 
- Contract signed with Security Signs Company for digital sign at city hall 
 
Report prepared by Tillamook Coast Visitors Association, June 30, 2024 
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User Behavior

User source Sessions Users New users Sessions per user

google 7,683 6,238 6,146 1.24

(direct) 2,513 2,125 2,077 1.19

m.facebook.com 1,061 1,059 1,059 1

lm.facebook.com 469 468 468 1

bing 373 296 289 1.26

beachconnection.net 147 111 110 1.32

duckduckgo 143 94 91 1.57

yahoo 133 106 104 1.27

omg 132 127 125 1.05

tillamookcoast.com 114 85 84 1.36

l.facebook.com 101 84 84 1.2

traveloregon com 35 30 30 1 17
Grand total 13,172 10,957 10,825 1.21
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How Did Users Get To Our Website?
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Session default channel group… ▼

Users

10,957
 96.6%

Sessions

13,172
 94.9%

New users

10,825
 98.3%

Sessions per user

1.21
 -1.0%

Contact Form

11
 266.7%

Get the Guide

385
 85.1%

Subscribe Form Submit

29
 222.2%

Query Impressions Clicks Site CTR Average Position Average Position

rockaway beach 46,600 160 0.34% 9.7 9.7

rockaway beach oregon 20,068 572 2.85% 6.52 6.52

rockaway beach weather 4,161 3 0.07% 12.74 12.74

oregon du drops 3,798 5 0.13% 9.52 9.52

rockaway beach directions 3,373 0 0% 4.8 4.8

japanese glass �oats 1,906 2 0.1% 3.17 3.17

glass balls on beach 1,753 173 9.87% 1.31 1.31

pronto pup 1,628 10 0.61% 9.27 9.27

rockaway beach resort 1,543 16 1.04% 6.04 6.04

rockhounding 1,529 3 0.2% 7.66 7.66

weather rockaway beach 1,514 0 0% 13.23 13.23

things to do in rockaway be… 1,426 57 4% 6.46 6.46

oregon dew drops 1,420 1 0.07% 10.02 10.02

kelly's marina 1,334 2 0.15% 8.09 8.09

rockaway beach hotels 1,251 10 0.8% 8.53 8.53

rock hounding 1,149 0 0% 4.16 4.16

rockaway beach restaurants 1,140 46 4.04% 4.01 4.01

Grand total 323,554 6,463 2% 14.22 14.22

▼
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Keywords from Google



May 27, 2024 - Jun 25, 2024 ▼

Sessions

13,172
 94.9%

Page views

19,129
 26.0%

User engagement

135:03:55
 31.6%

What Pages Did Users Visit?

Page path Sessions Page views

/ 2.8K 3.1K

/the-story-behind-glass-�oats/ 2.5K 2.6K

/rockaway-beach-annual-events/ 1.3K 1.2K

/rockaway-beach-restaurants/ 745 933

/outdoor/ 592 539

/things-to-do/ 582 625

/restaurants/grumpys-cafe/ 578 678

/bon�res/ 479 484

/lodging-guide-rv-parks-camping/ 396 490

/rockaway-beach-shopping/ 356 404

/current-events/ 355 386

/how-to-spot-rocks-when-rockhounding/ 344 346

/eat-sleep/ 336 377

/how-to-get-here/ 276 286

/lodging-guide-hotels-motels/ 250 339

/restaurants/original-pronto-pup/ 235 237

/rockaway-beach-lodging-guide/ 205 237

/indoor/ 197 204

/twin-rocks/ 184 184

/shopping/�amingo-jims-gifts-clothing/ 168 178

Grand total 13.2K 19.1K

▼
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Page title ▼Medium ▼
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Sessions by Device

City Sessions Users New users Sessions per user User engagement

Seattle 1,875 1,528 1,384 1.26 23:11:05

Singapore 1,258 1,255 1,244 1.01 00:00:09

Portland 909 788 728 1.17 13:15:13

(not set) 813 728 649 1.14 09:47:06

New York 516 469 456 1.11 02:49:45

Rockaway Beach 239 195 151 1.27 02:58:08

Hermiston 180 17 12 11.25 00:11:23

Tillamook 148 130 112 1.16 02:07:12

Chicago 135 113 103 1.25 01:14:38

Los Angeles 129 119 107 1.09 01:11:57

Dallas 112 100 94 1.15 01:09:48

Vancouver 103 80 70 1.36 01:06:37

San Jose 95 82 72 1.19 00:54:33

Forest Grove 86 71 63 1.26 00:56:17

Denver 80 72 65 1.18 00:52:38

Salem 74 63 56 1.23 01:05:44

Grand total 13,172 10,957 10,825 1.21 135:03:55
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Region ▼
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Channel Traf�c

How Did Users Get To Our Website?

User source Sessions Users New users Sessions per user User engagement

google 7,683 6,238 6,146 1.24 101:33:38

(direct) 2,513 2,125 2,077 1.19 07:41:42

m.facebook.com 1,061 1,059 1,059 1 00:38:27

lm.facebook.com 469 468 468 1 00:05:15

bing 373 296 289 1.26 08:50:42

beachconnection.net 147 111 110 1.32 04:23:09

duckduckgo 143 94 91 1.57 02:35:51

yahoo 133 106 104 1.27 02:54:22

omg 132 127 125 1.05 00:23:14

tillamookcoast.com 114 85 84 1.36 01:16:33

l.facebook.com 101 84 84 1.2 00:33:34

traveloregon.com 35 30 30 1.17 00:29:42

visittheoregoncoast.com 33 31 31 1.06 00:45:12

Grand total 13,172 10,957 10,825 1.21 135:03:55
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May 27, 2024 - Jun 25, 2024 ▼

Event count

179,472
 85.1%

Events per session

13.63
 -5.0%

What speci�c actions (events) did users take? (use �lters above to narrow down)

Event name Event count Events per session

view_search_results 54 1.2

user_engagement 12K 2

subscribe_form_submit 29 1.8

social_link_click 224 1.3

session_start 13.1K 1

scroll 4.7K 1.3

page_view 19.1K 1.5

get_the_guide 385 1.1

�rst_visit 10.8K 1

�le_download 2 1

contact_form_submit 11 1

click_to_call 24 1

click 2.7K 1.6

Image 116.3K 76.1

Grand total 179.5K 13.6

▼
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Device category ▼City ▼Session Channel Grouping ▼



 
 



 







Pg. 3

Total Digital 
Impressions

Executive Summary

Total 
Engagements

447,228

During our campaign we delivered 447,228 ads & 
had 2,077 potential visitors to Rockaway Beach click 
on our ads to learn more!

2,077

Tillamook Coast Visitors Association





https://www.hereisoregon.com/sponsor-article/?prx_t=1RoIAmehaAiWMRA
https://www.hereisoregon.com/sponsor-article/?prx_t=Zg8JA_7hmAiWMRA




https://www.instagram.com/p/C50zAS1O95s/?fbclid=IwZXh0bgNhZW0CMTAAAR0Ksy7D5_DVFYkGd9PvYh3JpZD32oSNDcj7VJTm7m-_lKi4q4BAgkXoVIk_aem_E-n4Z3EeDDaV2ErA16uyDQ
https://www.facebook.com/hereisoregon/posts/pfbid0He9BdMwVNFBmGTz396uhsbmDujXkoDPXewgwAEXwnSc7EBVX1HC2X2Aq1NFud9uYl
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