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JUNE 2024: TOURISM MARKETING REPORT

WEBSITE ANALYTICS (see attached reports)

User Behavior: 10,957 users visited the website June, twice as many as in May, with 10,825
new users and 13,172 sessions — all double that of May. 19,129 page views This is 25% more
than May, 2024.

Top keywords: “Rockaway Beach,” Rockaway Beach Oregon,” “weather,” “rockhounding”
Top User geolocations: Seattle, Portland, Hermiston, Chicago, Los Angeles, Dallas, Vancouver,
San Jose, Forest Grove, Denver, Salem

Pages most visited: story of glass floats, annual events, restaurants, outdoor, things to do,
Grumpy’s Café, bonfires, rockhounding

How did they find the site: Google, Facebook, Bing, beachconnection.net, Yahoo,
tillamookcoast.com

Actions (events) taken: Get the Guide (385 requests) new newsletter subscribers: 29

n n u

SOCIAL MEDIA

Continuing social campaign highlighting Rockaway Beach businesses

FACEBOOK: Post Reach: 124,914 (4X more May); 5.648 engagements

96 new followers (4X more than May), now at 11,964 followers

Post with the most: Post reach 99,827; engagements 1,736 “This summer marks the 48th
Annual Rockaway Beach Kite and Art Festival, held June 14th, 15th, and 16th (Father's Day
weekend).”

June 7, 2024 (attached)

INSTAGRAM: 1,749 followers, up 40 followers from May (see attached for most liked images)

E-NEWSLETTER: 7,406 subscribers, 32% open rate (nearly 3X industry rate), 18% Click-thru-rate
(CTR) “Summer events sizzle in Rockaway Beach” — focus on July events and activities

EARNED MEDIA

Beach Connection: Annual Rockaway Beach Kite and Art Festival Returns to Oregon Coast
https://www.beachconnection.net/news/annual-rockaway-beach-kite-art-festival-returns-
oregon-coast060924.php

Ice Cream Trains and Moonlight Excursions for Oregon Coast Scenic Railroad
https://www.beachconnection.net/news/ice-cream-train-moolight-excursions062724.php

Oregonlive: All hail the corn dog at The Original Pronto Pup, Oregon’s shrine to fried food on
a stick
https://www.oregonlive.com/travel/2024/06/all-hail-the-corn-dog-at-the-original-pronto-pup-
oregons-shrine-to-fried-food-on-a-stick.html?




Peak Northwest Podcast (Oregonian)
What to see and do in Rockaway Beach https://www.oregonlive.com/podcasts/2024/05/what-
to-see-eat-and-do-in-rockaway-beach-peak-northwest-podcast.html

SPONSORED CONTENT
“Here is Oregon” ONLINE CAMPAIGN with the Oregonian
- See attached report. Higher than average results

WAYFINDING (paid for by TCVA)
- Lake Lytle and Anchor Street single post gateway signs NOT YET delivered to Public Works
- Contract signed with Security Signs Company for digital sign at city hall

Report prepared by Tillamook Coast Visitors Association, June 30, 2024
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User Behavior

New users Sessions Sessions per user Contact Form Get the Guide Subscribe Form Submi

10,825 13,172 1.21 11 385 29
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How Did Users Get To Our Website?

User source Sessions ~ New users Sessions per user
google 7,683 6,238 6,146 1.24
(direct) 2,513 2,125 2,077 119
m.facebook.com 1,061 1,059 1,059 1
Im.facebook.com 469 468 468 1
bing 373 296 289 1.26
beachconnection.net 147 m 10 1.32
duckduckgo 143 94 91 1.57
yahoo 133 106 104 1.27
omg 132 127 125 1.05
tillamookcoast.com N4 85 84 1.36
l.facebook.com 101 84 84 12
travialAaranAan ~AMm F4sS N ZN 117
Grand total 13,172 10,957 10,825 1.21
9 1-51/51 < > )

Keywords from Google

Impressions ~ Clicks Site CTR Average Position Average Position
rockaway beach 46,600 160 0.34% 9.7 9.7
rockaway beach oregon 20,068 572 2.85% 6.52 6.52
rockaway beach weather 4,161 3 0.07% 12.74 12.74
oregon du drops 3,798 5 0.13% 9.52 9.52
rockaway beach directions 3,373 o] 0% 4.8 4.8
japanese glass floats 1,906 2 0.1% 317 317
glass balls on beach 1,753 173 9.87% 1.31 1.31
pronto pup 1,628 10 0.61% 9.27 9.27
rockaway beach resort 1,543 16 1.04% 6.04 6.04
rockhounding 1,529 3 0.2% 7.66 7.66
weather rockaway beach 1,514 0 0% 13.23 13.23
things to do in rockaway be... 1,426 57 4% 6.46 6.46
oregon dew drops 1,420 1 0.07% 10.02 10.02
kelly's marina 1,334 2 0.15% 8.09 8.09
rockaway beach hotels 1,251 10 0.8% 8.53 8.53
rock hounding 1,149 o] 0% 4.6 416
rockaway beach restaurants 1,140 46 4.04% 4.01 4.01
Grand total 323,554 6,463 2% 14.22 14.22

9 1-100/8615 < >j
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Medium Page title

What Pages Did Users Visit?

Sessions Page views User engagement

13,172 19,129 135:03:55

Page path Sessions ~ Page views
/ 2.8K 31K
/the-story-behind-glass-floats/ 2.5K 2.6K
Jrockaway-beach-annual-events/ 13K 12K
/rockaway-beach-restaurants/ 745 933
Joutdoor/ 592 539
/things-to-do/ 582 625
/restaurants/grumpys-cafe/ 578 678
/bonfires/ 479 484
/lodging-guide-rv-parks-camping/ 396 490
/rockaway-beach-shopping/ 356 404
/current-events/ 355 386
/how-to-spot-rocks-when-rockhounding/ 344 346
eat-sleep/ 336 377
/how-to-get-here/ 276 286
/lodging-guide-hotels-motels/ 250 339
/restaurants/original-pronto-pup/ 235 237
/rockaway-beach-lodging-guide/ 205 237
/indoor/ 197 204
/twin-rocks/ 184 184
/shopping/flamingo-jims-gifts-clothing/ 168 178
Grand total 13.2K 19.1K
Y 1-20/239 < > D
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Visitor Demographics

New users

10,825

Sessions

13,172

Session Channel Grouping

-

) )
Sessions by Device Sessions by City
N
® mobile
® desktop
@ tablet
R 1,875
/ /

Sessions ~
Seattle 1,875
Singapore 1,258
Portland 909
(not set) 813
New York 516
Rockaway Beach 239
Hermiston 180
Tillamook 148
Chicago 135
Los Angeles 129
Dallas n2
Vancouver 103
San Jose 95
Forest Grove 86
Denver 80
Salem 74
Grand total 13,172

.

1,528

1,255
788
728
469

195
17
130
13
19
100
80
82
71
72
63

10,957

New users Sessions per user User engagement
1,384 126 23:11:05
1244 1.01 00:00:09

728 117 13:15:13
649 114 09:47:06
456 Al 02:49:45
151 1.27 02:58:08
12 1.25 00:11:23
2 116 02:07:12
103 1.25 01:14:38
107 1.09 01M:57
9% 115 01:09:48
70 1.36 01:06:37
72 119 00:54:33
63 126 00:56:17
65 118 00:52:38
56 123 01:05:44
10,825 121 135:03:55

1-100/2286 < >/
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How Did Users Get To Our Website?

INSYWYAUEIES Sessions

10,825 13,172

User source Sessions ~ New users Sessions per user User engagement
google 7,683 6,238 6,146 1.24 101:33:38
(direct) 2,513 2,125 2,077 1.19 07:41:42
m.facebook.com 1,061 1,059 1,059 1 00:38:27
Im.facebook.com 469 468 468 1 00:05:15
bing 373 296 289 1.26 08:50:42
beachconnection.net 147 m 110 1.32 04:23:09
duckduckgo 143 94 91 1.57 02:35:51
yahoo 133 106 104 1.27 02:54:22
omg 132 127 125 1.05 00:23:14
tillamookcoast.com N4 85 84 1.36 01:1e:33
l.facebook.com 101 84 84 1.2 00:33:34
traveloregon.com 35 30 30 1.17 00:29:42
visittheoregoncoast.com 33 31 31 1.06 00:45:12
Grand total 13,172 10,957 10,825 1.21 135:03:55
\ 1-51/51 < >/
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Channel Traffic

Unassigned

Referral

@ Organic Search Organic

Direct Social

Organic Social Organic

® Referral Search
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OREGON . . .
Session Channel Grouping Device category

focama By

What specific actions (events) did users take? (use filters above to narrow down)

Event count Events per session

179,472 13.63

Event name ~ Event count Events per session
view_search_results 54 1.2
user_engagement 22K 2
subscribe_form_submit 29 1.8
social_link_click 224 1.3
session_start 130K 1
scroll 4.7K 1.3
page_view 19.1K 1.5
get_the_guide 385 1.1
first_visit 10.8K 1
file_download 2 1
contact_form_submit n 1
click_to_call 24 1
click 2.7K 1.6
Image 16.3K 76.1
Grand total 179.5K 13.6
1-14/14 < >
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w  Rockaway Beach ..
= Publamed by Dan HaaQ @ e 7 283400 O
This summer marks the 48th Annual Rockaway 8each Kite and Art Festival, held June 14th,
15th, and 16th [Father's Day weekend| at Rockaway Beach! P,
This is the perfect event to come cut and enjay our coastal skies, filed with wibrant calor and
dreams of fight. Kite enthusiasts are encouraged to bring their own kites to fly. P,
The festival also features some amazng live music, kite exhibitions, an array of incredible
vendors and artisans, and tasty meals all weekend. Come... See more
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Tillamook Coast Visitors Association

Oregon




Brand

Storyteller
Update

Thank you for supporting stories that lift and
celebrate the people, place and experiences that
inspire innovation and build community.




Executive Summary

During our campaign we delivered 447,228 ads &
had 2,077 potential visitors to Rockaway Beach click
on our ads to learn more!

Pg. 3

447,228

Total Digital
Impressions

2,077

Total
Engagements

Tillamook Coast Visitors Association



Brand Storyteller Update April - May 2024

205,627 403 437

IMPS Clicks Page Views

Tmin. & 47sec. 49

Avg Time on Content

Sponsor Content

Explore this hidden gem along the north Oregon
Coast

By aligning your brand and story with our readers, your campaign reached
a highly engaged audience more likely to interact with your message.

Headlines directing to your story were served across OregonLive and Here
is Oregon. This cross-channel exposure resulted in a strong call-to-action
rate of 9.94% (the average across OregonLive.com is 2.5%).

Story Performance

Tillamook Coast Visitors Association



Brand Storyteller Update April - May 2024

= E People Places Experiences Explore Events Videos Community Why Oregon

Plan Your

rip! | EE
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Sponsor Content

Exploring the delights of this Oregon coast city

By Rockavay Beach
April 15, 2024 at 04:02AM

@ North Americap BigfooGenterin . =

2 R 5
e

North American Bigfoot Center

2 APekingos from Oregonis rowned Word' Ugtest Dog
3 Hundreds of corgis wil take over this Oregon beach town
Community Updates

1 Home Building Association and Home Buiding Foundation receive
‘Association Excellence Award for Worklorce Development work

Latest

1

2 World's Ugliest Dog winner and Oregon owner appear on the ‘Today’ show:
Nestled quietly, just north of Tillamook and south of Manzanita, lies a coastal haven that has “Even ugly is beautiful”

Story link here
Story Performance

Your story will live on Here is Oregon for at least 1 year after
publication. By placing your story on Here is Oregon you’re
maintaining a presence on a highly engaged audience.

Tillamook Coast Visitors Association


https://www.hereisoregon.com/sponsor-article/?prx_t=1RoIAmehaAiWMRA
https://www.hereisoregon.com/sponsor-article/?prx_t=Zg8JA_7hmAiWMRA

Brand Storyteller Update April - May 2024

9%

T — = Rockaway Beach
R i / ¢
Exploring the delights of (:37J0regon coast city.
Bty o iy Mk e (Sponsor Content / Rockaway Beach) Newsletter Open Rate
P _ QR Scans

Print & Digital
Along with digital promotion on OregonLive.com and HereisOregon.com,
your story was also shared via our Here is Oregon email newsletter.

Total Clicks Tillamook Coast Visitors Association




Brand Storyteller Update

April - May 2024

20,556

Reach

390

Total Engagement

Your story was shared on

@HereisOregon social channels:

Facebook & Instagram
(screenshots are clickable to the
posts)

Social Media

@ hereisoregon

© QY

27 likes

hereisoregon Experience

Here Is Oregon with Rockaway
< E Beach.

Pald Partnership - Q@
Read more about the unparalleled beauty of
Rockaway Beach.

https://bit.ly/4cU3spv?
utm_campaign=hereisoregon_sf&utm_medium=soci
al&utm_source=facebook

Rockaway Beach is a proud supporter of
#HereisOregon J

Discover the serene charms of
Rockaway Beach on the Oregon coast

(b Like Q Comment @ Send A Share
0018

Tillamook Coast Visitors Association


https://www.instagram.com/p/C50zAS1O95s/?fbclid=IwZXh0bgNhZW0CMTAAAR0Ksy7D5_DVFYkGd9PvYh3JpZD32oSNDcj7VJTm7m-_lKi4q4BAgkXoVIk_aem_E-n4Z3EeDDaV2ErA16uyDQ
https://www.facebook.com/hereisoregon/posts/pfbid0He9BdMwVNFBmGTz396uhsbmDujXkoDPXewgwAEXwnSc7EBVX1HC2X2Aq1NFud9uYl

Brand Storyteller Update

April - May 2024

17,045

Reach

272

Total Engagement

Your story was shared on
@Oregonian social channels:
Facebook & Instagram
(screenshots are clickable to the
posts)

Social Media

theoregonian & « Following
Pzid parnarzhip

theoregonian & 9w

Experience the serenity of Rockaway
Beach, 3 coastal sanctuary that offers a
tranguil escape from the hustie and
bustle of everyday life.

Delve into the town'’s rich history as
you wander along its seven-mile
stretch of pristine, wide sandy
beaches,

Among Reckaway's hidden gems: Lake
Lytie, Manhattan Beach State Park and
the Old Grove Cedar Trail.

“It's like being in another world,” said
Nan Deviin, executive director of
tourism for the Tillamock Coast
Visitors Association,, “it's beautiful and
serene.”

Qv

@ 259 likes
April 24

6 Add a comment... @

The Oregonian @ with Rockaway Beach

Pacd Farnersdep Aol 24-Q

Dizcover the tranquil afure and rich history of Rockaway Beach, nestled between Tillamook and
Manzanita an the Oregon const. As you strolf along its sevenrnile stretch of pristine sandy shores,
adventuress can discover both an utouched wilderness and an edectic and artistic downtown

Visitors can also indulge in the flavors of the Pacific Northaest, = fre=h seafood and local
dedicacies 2 Dungeness crab and shelifish digging, amidst the laid-back charm of this
seaside faven And don't forget a Pronto Pup!

Read more about the unparalieled beauty of Rockaway Beach: https//bity4cl3spe

This is & paid promction between Rockavway Beach and The Oregonian

just north of

. south of Namzanita
95 a coastal haven that has
wanaged to

i

a5 Like () Comment

& vormacomment S0RB G

& Copy A Share

Tillamook Coast Visitors Association



Brand Storyteller Update April 14 - June 14, 2024
wim=  Visit Rockaway Beach ﬁ 204 ooo 392
9

Rockaway Beach: Where outdoor adventure meets

coastal charm. Explore and discover hiking trails, water IMPS Clicks
sports, quaint restaurants, eclectic shops, and
abundant lodging options.
i}{}g A§ \d Y Bﬁé{‘ CTR Exposure Time
O N ’H T

Throughout the campaign, there was consistent exposure to the
OregonLive.com audience through social display ads.

Created a lot of exposure to a very interested audience. Interest was

Bl AR VOUE TR > indicated by having a high click-through rate (CTR) above 0.10%.

Social Display

Tillamook Coast Visitors Association



Thank
You!

HERE IS OREGON

#HereisOregon #SharetheGood
HereisOregon.com
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