March 2025: TOURISM MARKETING REPORT

WEBSITE ANALYTICS (see attached reports)

Users: 7,298; 7,107 new users; and 8,493 sessions — up 30%+ from February

Top keywords: “Rockaway Beach Oregon,” kites, Rockaway Beach,” Things to Do, Pronto Pup,
Rockaway Beach Resort, Twin Rocks, rockhounding, Old Oregon Smokehouse

Top User geolocations: Portland, Seattle, Oceanside, Local (Rockaway), Aspen, Chicago,
Beaverton, Salem, Vancouver

Pages most visited: restaurants, things to do, Outdoor, Grumpy’s Café, shopping, lodging guide
How did they find the site: Google, Direct (731), Bing, Seattle Met, Yahoo, Duck Duck Go,
tilamookcoast.com, NW Travel and Life

Actions (events) taken: Get the Guide (252 requests) new newsletter subscribers: 22

SOCIAL MEDIA
Continuing with social campaign highlighting Rockaway Beach businesses
Featured new beach access improvements via video

FACEBOOK: Post Views: 71,010; Reach: 35,291 Engagement 1,193

Stats up 23% from January. 45 new followers, total of 12,046

Post with the most: Views: 16,801 — Reach: 12,610; Engagement: 232

“Meet the Easter Bunny Aboard the Historic Train.” March 20,2025 (attached)

INSTAGRAM: 1921 followers, up 28 from February, 60y posts
(see attached for most liked images)

SPONSORED CONTENT

Portland Monthly and Seattle Met sponsored articles

“Rockaway Beach’s Top Eats are Never Far from the Sand”

— published February. 23, 2025, continuing through April 2025
https://www.pdxmonthly.com/sponsored/2025/02/rockaway-beach-s-top-eats-are-never-far-
from-the-sand
https://www.seattlemet.com/sponsored/2025/02/rockaway-beach-s-top-eats-are-never-far-
from-the-sand

KPTV Online Campaign for spring break in OR and WA (more to come in March & April)
Sponsored content
https://www.kptv.com/sponsored/rockaway-beach/good-eats-beach-rockaway-beach-dining/

Rockaway 30-second video link
https://vimeo.com/fox12/review/1057937683/23597ef97f




Rockaway 15-second video link:
https://vimeo.com/fox12/review/1057940913/584d025bfd

Willamette Living Magazine — (Jan — Feb 2025 winter activities)
(See attached)

NW Travel and Life — newsletter spring break — launched March 15
No stats yet



FACEBOOK - March 2025 Post with the Most:
Views: 16,801 — Reach: 12,610; Engagement: 232
“Meet the Easter Bunny Aboard the Historic Train.” March 20,2025



INSTAGRAM - March 2025 — most liked posts
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How Did Users Get To Our Website?

User source Sessions ~ New users Sessions per user
google 3,806 3,018 2,952 1.28
onlinetrackingstats.net 1,254 1,224 1,218 1.03
GDM 1,215 1,184 1,183 1.04
(direct) 1,074 960 916 1.15
bing 288 244 233 1.21
seattle_met 133 126 122 1.06
yahoo 102 77 72 1.36
duckduckgo 78 68 67 1.15
tillamookcoast.com 68 56 55 1.21
(not set) 6l 6l 0 1
Northwest Travel & Life Magazine 58 45 44 1.29
flavnicAda ~AMm [~rd = Z= 1/7
Grand total 8,493 7,298 7,107 1.18
9 1-60/60 < > )

Keywords from Google

Impressions ~ Clicks Site CTR Average Position Average Position
rockaway beach oregon 13,969 588 4.21% 4.58 4.58
kites 8,748 1 0.01% .02 1.02
rockaway beach 6,079 45 0.74% 10.92 10.92
things to do in rockaway be... 1,349 40 2.97% 6.48 6.48
pronto pup 1,264 1 0.08% 9.64 9.64
rockaway beach resort 1,242 36 2.9% 5.33 5.33
twin rocks 983 1 0.1% 5.85 5.85
rockhounding 950 o] 0% 10.46 10.46
rockaway beach, oregon 845 25 2.96% 4.25 4.25
what is a glass float 836 9 1.08% 1.62 1.62
old oregon smokehouse 775 n 1.42% 8.16 8.16
sneaker waves 770 0] 0% 13.21 13.21
rockaway 697 5 0.72% 13.65 13.65
barview jetty campground 648 o] 0% 10.4 10.4
pronto pup rockaway 625 1 0.16% 7.27 7.27
rockaway beach old growt... 617 5 0.81% 10.22 10.22
what are glass floats 553 9 1.63% 4 4
Grand total 182,853 3,045 1.67% 15.91 15.91
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Medium Page title

What Pages Did Users Visit?

Sessions Page views User engagement

8,493 14,801 91:52:29

Page path Sessions ~ Page views
/ 4.2K 6.5K
/rockaway-beach-restaurants/ 500 578
/things-to-do/ 435 466
Joutdoor/ 385 348
/restaurants/grumpys-cafe/ 316 375
/rockaway-beach-shopping/ 293 322
/rockaway-beach-lodging-guide/ 236 277
/how-to-get-here/ 215 224
Jold-growth-cedar-wetlands-preserve/ 214 230
/indoor/ 203 206
/the-story-behind-glass-floats/ 201 199
/how-to-spot-rocks-when-rockhounding/ 199 202
/lodging-guide-rv-parks-camping/ 154 199
Jrockaway-beach-annual-events/ 134 137
fevents/ 132 152
/lodging-guide-hotels-motels/ 129 157
/restaurants/original-pronto-pup/ 123 125
/lodging-guide-vacation-rentals/ 122 140
/bonfires/ no 120
/shopping/rockaway-beach-market/ N6 128
Grand total 8.5K 14.8K
9 1-20/344 < > D




Session Channel Grouping

Visitor Demographics
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Sessions - New users Sessions per user User engagement
(not set) 951 950 899 1.01 05:16:36
Portland 731 635 592 119 07:55:39
Campton Hills 465 465 465 1 00:00:00
Seattle 465 398 365 1.21 06:00:39
New York 172 168 167 1.06 00:16:17
Oceanside 154 154 150 1.01 00:12:24
Tillamook 136 12 95 1.31 01:40:49
Rockaway Beach 134 90 70 1.6 01:13:33
Aspen 123 123 122 1.01 00:01:27
Chicago 95 92 91 1.09 00:25:50
Beaverton 84 73 68 115 01:20:37
Quebec City 79 79 79 1 00:00:34
Salem 75 49 45 1.56 01:09:M
Gunnison 69 69 69 1 00:00:00
Vancouver 69 65 62 1n 00:48:09
Independence 67 67 67 1 00:00:23
Grand total 8,493 7,298 7,107 1.18 91:52:29
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Session default channel group... ~ Device category

How Did Users Get To Our Website?

New users Sessions

7,107 8,493

User source Sessions ~ New users Sessions per user User engagement
google 3,806 3,018 2,952 1.28 54:16:58
onlinetrackingstats.net 1,254 1,224 1,218 1.03 00:13:41
GDM 1,215 1,184 1,183 1.04 00:03:44
(direct) 1,074 960 916 115 19:04.:45
bing 288 244 233 1.21 07:19:15
seattle_met 133 126 122 1.06 00:32:02
yahoo 102 77 72 1.36 0OT1:17:00
duckduckgo 78 68 67 1.15 01:21:35
tillamookcoast.com 68 56 55 1.21 01:01:07
(not set) 6l 61 0 1 01:35:57
Northwest Travel & Life Magazine 58 45 44 1.29 00:30:09
flowcode.com 53 36 36 1.47 00:16:15
corb.us 42 23 21 1.83 00:25:37
Grand total 8,493 7,298 7,107 118 91:52:29
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Session Channel Grouping Device category

What specific actions (events) did users take? (use fiiters above to narrow down)

Event count Events per session

82,309 9.69

Event name ~ Event count Events per session
view_search_results 8 1.5
user_engagement 71K 2.1
subscribe_form_submit 22 2.4
social_link_click 165 1.3
session_start 8.4K 1
scroll 2.7K 1.4
page_view 14.8K 1.8
get_the_guide 252 1.1
first_visit 71K 1
contact_form_submit 1 1
click_to_call n 1.2
click 1.4K 1.5
Image 40.2K 106.4
Grand total 82.3K 9.7
1-13/13 < D
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