
 
 

September 2025: TOURISM MARKETING REPORT 
 
WEBSITE ANALYTICS (see aAached reports) 
- Users: 5,743; new users 5,483; sessions 7,149  
- Top keywords:  Kite, Rockaway Beach Oregon, kites, Nehalem Bay State Park, Rockaway 

Beach weather, Pronto Pup, rockhounding, sneaker waves, Things to Do 
- Top User geolocaLons: Portland, SeaJle, Local (Rockaway), Los Angeles, San Jose, 

Vancouver, Salem, Hillsboro, Beaverton, Las Vegas 
- Pages most visited: restaurants, Grumpy’s Café, things to do, annual events, shopping, 

outdoors, Old Growth Cedar Trail, bonfires, how to spot rocks when rockhounding 
- How did they find the site: Google, Direct (1,325), Bing, Facebook, Duck Duck Go, Yahoo, 

[llamookcoast.com, Portland Monthly,  
- AcLons (events) taken: Get the Guide (313 requests) new newsleJer subscribers: 13 
 
SOCIAL MEDIA (HUGE NUMBERS!) 
- FACEBOOK: Post Views: 530,582 up 103% from August); Reach: 244,426; Engagement 

12,784  127 new followers, total of 12,305 
Post with the most: Views: 129,515 – Reach: 87,302; Engagement: 1,737 – 153 comments 
“Access for all! A David's Chair track chair is available at St. Mary's by the Sea Church” 

 
- INSTAGRAM: 2,269 followers, up 56 from August 

(see aJached for most liked images) 
 
SPONSORED CONTENT 
Portland Monthly 
Rockaway Beach Invests in Equitable Outdoor Access: Beach sunsets, for all.  
hJps://www.pdxmonthly.com/sponsored/2025/09/rockaway-beach-invests-in-equitable-
outdoor-access 
 
WillameAe Living 
Accessibility Story and video 
hJps://willameJeliving.com/rockaway-beach/ 
 
EARNED MEDIA 
Savvy Sightseer 
hJps://www.thesavvysightseer.com/rockaway-or.html#google_vigneJe 
 
Rockaway Beach grant press release published in Headlight Herald (see aJached) 
 



ADDITIONAL PROJECTS 
- Photographer Greg Kozawa spent 3 days in Rockaway geong images of the fire sta[on, 

kite fes[val, businesses, evening shots of street scenes/buildings, sunsets, beach,  etc. 
- Videographer John Garcia geong short videos of business owners talking about their 

shops and being in Rockaway – should receive all videos in October, pos[ng to Facebook 
- Presented 2024-25 marke[ng results wrap-up during city council workshop  

 
UPCOMING PROMOTIONS FOR OCTOBER 

- KATU- 3 programs with interviews with Mayor McNeilly, plus online and social campaign 
- B-Line – mobile billboards in Portland restart in October 
- Portland Monthly – e-blast, ar[cle and digital ads featuring food scene 

 



FACEBOOK – September Post with the Most  
 

 
 
 
  



INSTAGRAM – September 2025 – most liked posts 
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User Behavior

User source Sessions Users New users Sessions per user

google 4,510 3,560 3,386 1.3

(direct) 1,325 1,114 1,075 1.21

bing 376 305 283 1.25

m.facebook.com 174 169 169 1.03

duckduckgo 169 112 108 1.54

yahoo 148 113 107 1.35

lm.facebook.com 100 96 96 1.04

tillamookcoast.com 83 64 58 1.36

facebook.com 40 39 39 1.03

l.facebook.com 31 26 25 1.19

chatgpt.com 21 20 19 1.05

pdxmonthly com 16 16 16 1
Grand total 7,149 5,743 5,483 1.27
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How Did Users Get To Our Website?

Sessions

Aug 30 Sep 1 Sep 3 Sep 5 Sep 7 Sep 9 Sep 11 Sep 13 Sep 15 Sep 17 Sep 19 Sep 21 Sep 23 Sep 25 Sep 27
0

100

200

300

400

Sessions over time

Session default channel group… ▼

Users

5,743
 -32.6%

Sessions

7,149
 -31.7%

New users

5,483
 -33.0%

Sessions per user

1.27
 1.7%

Contact Form

8
0.0%

Get the Guide

313
 -30.4%

Subscribe Form Submit

16
 -63.6%

Query Impressions Clicks Site CTR Average Position Average Position

kite 14,731 1 0.01% 5.11 5.11

rockaway beach oregon 14,720 585 3.97% 3.26 3.26

rockaway beach 12,200 83 0.68% 8.7 8.7

kites 5,845 1 0.02% 10.76 10.76

nehalem bay state park 2,286 4 0.17% 11.45 11.45

rockaway beach weather 2,277 7 0.31% 10.04 10.04

pronto pup 1,680 6 0.36% 10.34 10.34

rockhounding 1,500 1 0.07% 8.54 8.54

sneaker waves 1,362 2 0.15% 10.52 10.52

rock hounding 1,350 0 0% 5.77 5.77

things to do in rockaway be… 1,254 38 3.03% 9.74 9.74

rockaway beach resort 1,016 20 1.97% 6.37 6.37

old oregon smokehouse 963 9 0.93% 5.64 5.64

twin rocks 876 6 0.68% 5.68 5.68

the original pronto pup 859 3 0.35% 9.24 9.24

rockaway 791 11 1.39% 12.32 12.32

rockaway beach oregon we… 783 3 0.38% 10.62 10.62

Grand total 249,389 3,339 1.34% 11.62 11.62
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Keywords from Google
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Sessions

7,149
 -31.7%

Page views

12,573
 -39.9%

User engagement

88:41:15
 -37.2%

What Pages Did Users Visit?

Page path Sessions Page views

/ 1.9K 2.1K

/rockaway-beach-restaurants/ 639 923

/restaurants/grumpys-cafe/ 555 784

/things-to-do/ 464 505

/rockaway-beach-annual-events/ 417 433

/rockaway-beach-shopping/ 326 407

/outdoor/ 322 346

/old-growth-cedar-wetlands-preserve/ 241 259

/shopping/rockaway-beach-market/ 240 274

/bonfires/ 231 240

/how-to-spot-rocks-when-rockhounding/ 227 225

/how-to-get-here/ 214 228

/events/ 201 233

/rockaway-beach-lodging-guide/ 181 212

/lodging-guide-rv-parks-camping/ 174 225

/restaurants/original-pronto-pup/ 166 190

/twin-rocks/ 150 159

/shopping/flamingo-jims-gifts-clothing/ 134 179

/indoor/ 127 131

/video-gallery/ 126 136

Grand total 7.1K 12.6K
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Sessions by Device

City Sessions Users New users Sessions per user User engagement

Portland 975 819 729 1.24 10:09:46

Seattle 588 523 406 1.2 08:37:20

(not set) 530 492 410 1.12 05:19:00

Tillamook 266 225 191 1.21 02:45:38

Rockaway Beach 139 127 108 1.11 01:27:01

Los Angeles 124 117 83 1.15 01:04:41

New York 88 84 78 1.07 00:38:49

San Jose 88 83 70 1.14 00:44:56

Vancouver 84 69 61 1.33 01:09:54

Salem 71 65 59 1.11 00:27:03

Hillsboro 58 50 47 1.16 00:40:24

Beaverton 57 50 44 1.14 00:55:43

Las Vegas 42 41 30 1.08 00:23:09

Medford 37 37 26 1.03 00:51:44

Sacramento 37 34 31 1.09 00:26:43

Phoenix 36 34 30 1.06 00:30:59

Grand total 7,149 5,743 5,483 1.27 88:41:15
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How Did Users Get To Our Website?

User source Sessions Users New users Sessions per user User engagement

google 4,510 3,560 3,386 1.3 59:20:40

(direct) 1,325 1,114 1,075 1.21 07:53:51

bing 376 305 283 1.25 11:10:52

m.facebook.com 174 169 169 1.03 00:08:38

duckduckgo 169 112 108 1.54 03:31:59

yahoo 148 113 107 1.35 02:55:20

lm.facebook.com 100 96 96 1.04 00:10:35

tillamookcoast.com 83 64 58 1.36 00:52:12

facebook.com 40 39 39 1.03 00:01:18

l.facebook.com 31 26 25 1.19 00:24:01

chatgpt.com 21 20 19 1.05 00:11:15

pdxmonthly.com 16 16 16 1 00:05:39

traveloregon.com 14 12 11 1.27 00:31:52

Grand total 7,149 5,743 5,483 1.27 88:41:15
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Event count

81,365
 -44.8%

Events per session

11.38
 -19.1%

What specific actions (events) did users take? (use filters above to narrow down)

Event name Event count Events per session

view_search_results 47 1.3

user_engagement 8.3K 2.2

subscribe_form_submit 16 1.2

social_link_click 39 1.2

session_start 7.1K 1

scroll 3K 1.4

page_view 12.6K 1.8

get_the_guide 313 1.1

first_visit 5.5K 1

contact_form_submit 8 1

click_to_call 22 1.2

click 1.2K 1.4

Image 43.3K 98.5

Grand total 81.4K 11.4

▼
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